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FTC Cites Major Progress in Ratings Enforcement by Retailel

On May 8, 2008, the Federal
Trade Commission released its
|l atest
vey results, which showed that
video game and DVD retailers
continue to make significant pro-
gress in increasing the
enforcement of the
AMatureo ra
and computer games
remiedn tt hpea tfijRdg
sDVIRso nt h 6

AVi deo game
retailers d
children to be able to
purchase or rent video
games and DVDs that
their parents d
t he m to have, o
21/’% Bo An der se
Kave made real and signifi-
cant investments in enforcing the
voluntary video game and motion
picture ratings in their stores.
The FTCOs
shopper survey demonstrates
that these investments are pro-
ducing strong results, as enforce-
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The FTC survey indicates that
children the federal agency sent

lunder cov einto stores tp lpug M-atedscam- -

puter and video games were
turned down 80% of the time and
that those sent into stores to
purchase R-rated
movies were turned
doavro 53% of the
time. The turn-down
rate for video games
increased from 58%
in the previous FTC
survey, which was
released in April
2007, and was up
from 16% in the first
RB survey, conducted in
ono w a B000. The turn-down
n o fate for REA%A mdviesansreased
n . from 29%4sin thee surveysealebsed,
last year.
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While EMA is pleased with the
progress thatos
natimgb enfocceme, lit recognizes
that retailers still are not where
they want to be as an industry.
EMA will continue to work with its

higher levels.

EMA encourages all DVD and
video game retailers to:

T Make sure that movie and
game information is posted
in all stores;

1  Ensure store staffs are
knowledgeable about the
ratings systems; and

T Verify that cl

renting or selling R-rated

movies or M-rated video
games to customers under
age 17 without parental
consent.

EMA urges voluntary enforce-
ment of industry ratings not just
because itoés the
Effective enforcement of industry

| ratings represents the most ef-
fective defense against over-
reaching and unconstitutional
governmental regulation. (See
story on page two.)

ment rates cont i nmenbersdo incraase vieled gane 0
and DVD enforcement to even
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EMA6s Home Medi a
upon us. Retailers will be meeting
with more than 100 suppliers,
attending more than 20 seminars
and supplier presentations, net-
working with industry peers and
enjoying special evening events.

This yearoés Openi
Tuesday morning will feature
prominent leaders of the home
entertainment industry discussing
how Blu-ray Discs will transform
and grow the home entertainment
market, much as DVD revolution-
ized the business a decade

ago. Mike Dunn, President of
20" Century Fox Home Entertain-
ment, James W. Keyes, Chairman
and CEO of Blockbuster Inc.,
James L. McQuivey, Vice Presi-
dent, Principal Analyst with For-
rester Research, Inc., and Eisuke
Tsuyuzaki, Vice President, Corpo-
rate Development and General

Hangger, BLi-0a Bisc iGioup,
Panasonic Corporation of North
America, will examine why the
technology of Blu-ray Discs pro-

ing the panel. There will be a
special tribute to independent
video retailers and their historic
role in the founding of home enter-
tainment. The

.

industry will

tip its hatto
3 IVRs i their resil-
| A iency and their
importance to the
breadth of mov-
ies produced by

vides a superior entertainment
experience and what needs to be
done to ensure its widespread
embrace by consumers.

There will also be a special pres-
entation on ABD
the evolution from passive to inter-
active home viewing experience.
Sony Pictures Home Entertain-
ment is a leader of BD Live tech-
nology and will demonstrate dur-

Hollywood.
And, EMA President Bo Andersen
will speak on the state of the in-
dustry and recogn
tailer of the Year Award winners.

There will be stars galore at the

L EMA Home Entertainment Awards
Show on Tuesday evening,
hosted by actor/comedian Jamie
Kennedy. Award recipients will
include actor/environmentalist Ed
Begley, Jr, actor/commentator

Ben Stein., director Henry Jaglom,
and comedian Pauly Shore. A
special salute to classic television
will honor Don Most and Anson
Williams of Happy Days, Charline
Tilton of Dallas, and Paul Peter-
sen of The Donna Reed Show.

Ot her events
include ADigital
day of seminars and panels dedi-
cated to the emerging digital video
business), fAMeet
special forum for content sales
and acquisition executives), and
studio presentations in a home
theater setting.

EMAb6s Home Medi a
place at the Palms Hotel in Las
Vegas, June 24-26, with Indie-
Expo presented on June 23.
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Another Video Game Violence Bill Defeated

CAJd home of IndieFest West
2008

VVPD Headquarters in Folsom,

EMA6s Government
has been active across the coun-
try fighting video violence legisla-
tion and other challenges to retail-
erso rights.

Minnesota Video Game Law

On March 17, a three-judge panel
of the U.S. Court of Appeals for
the Eighth Circuit issued an opin-
ion in ESA v. Swanson that af-
firmed a 2006 ruling by a U.S.
District Court that a Minnesota
video game restriction law is un-
constitutional. This law would
impose a $25 civil penalty on
minors under 17 who rent or pur-
chase M or AO rated games.

June 1| s

EMA, along with the Digital Media
Association (DiMA), the National
Association of Recording Mer-
chandisers (NARM), and the
National Association of Theatre
Owners (NATO), has declared
June to be
ings & Labeling Awareness
Mont ho for retai
ment products . This coalition of
trade associations annually high-
lights ratings at the start of the
summer season, when young
people will be enjoying movies,
music, and video games.

The purpose of Entertainment
Ratings & Labeling Awareness
Month is to i
awareness of the ratings and
labeling systems for movies,
video games, and music, and to
let parents know that stores,
online services, and movie thea-
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Subsequently, Minnesota re-
quested the full Eighth Circuit to
rehear the appeal. The full circuit
declined the
only option now is to petition the
U.S. Supreme Court to hear the
case.

Arizona Civil Liability Bill

EMA helped defeat a proposed
Arizona bill that would have al-
lowed the victims of violent crimes
to sue the retailers of DVDs, video
games, and other forms of media
for injuries the victims suffer.

EMA was scheduled to testify
against the bill on April 7. In light
of the strong opposition to the

OEntert ai

ters are committed to helping
them control t
access to entertainment that
may be inappropriate for minors.

he

EMA and the other associations
endorse the Entertainment Soft-
ware Rating Boar
rating system, the Motion Pic-
ture
movie rating system, and the
Recording Industry Association

of Americabs par
warning for music products.

The entertainment ratings sys-
tems and parental advisory

labels are guides and advisories
for parents to help them decide
whether particular entertainment

is appropriate for the family.

CERTA recommends that par-
ents take a few simple steps to
ensure that entertainment is
appropriate for their children:

requ

. .on-
Associati on

measure expressed by EMA and
other organizations, however, the
committeed recognizing the dan-
gers presented by the billd cut
short testimony and voted the bill
down.

Massachusetts Video Game Bill

EMA and member Mark Nathan-
son testified in opposition to a
proposed Massachusetts bill to
restrict the sale of video games
with violent content to minors.
EMAO6s witnesses
video game ratings education and
enforcement efforts of retailers
and noted that t
language would make it difficult
for retailers to comply.

nment R a

fLook for the movie or video
game rating and content de-
scriptors before they purchase;

fISet appropriate limits and pre-
vent entertainment time from
interfering with duties such as
homework, sports, and chores;

f'Watch the movie or play the
video game with their child.
Communicate with children
about what the entertainment is
about and what they can learn
from it; and

TMake full use of the parental
control features of new-
generation video game consoles
to lock out access to Mature-
and Adult Only-rated video
games.

More information on Entertain-
ment Ratings & Labeling Aware-
ness Month is available at

www.erlam.org.
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IDEA Facilitates Learning and Networking for Indie Retailers

i DEA, EMAGs
to the support of independent
video retailers, held its first in-
dieFEST WEST in Folsom Cali-
fornia on April 29-30.

Over 100 independent retailers
attended the event, which was
held onsite at V
ters in Folsom, CA. Presenta-
tions were made by a dozen

home video studios, large and
small

Studios presented their upcoming

divistitle sl

ates,
Clayman discussed Blu-ray discs
and encouraged retailers to step
up their support for the format.
Other vendors manned table-top
booths.

Retailers had plenty of time to
network with each other and
share ideas. More formally, they
attended iDEA workshops which
included a panel of independent
studios and a session reinforcing
the relevance and viability of brick
and mortar video stores. Industry

andi ssues

were disc

hal format.

iDEA will hold its next, indie-
EXPO, on June 23
Home Meda Expo in Las Vegas,
followed by indieEXPO at Sea,
October6-10 onboard
Paradise cruise ship.

| o

Information on attending either of
these upcoming events, or spon-
sorships, can be found at
www.indieexpo.com.
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